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what did them in this year and hopefully will keep doing them in for ever, because they're a lot of
scoundrels (The Guardian, December 3, 2012).

Brnanni iHCTUTYLIT TaKOXK MarOTh CTiHKI acoIiallii 3 MOYyTTSAMHU CITyCTOIICHHS, pO34apyBaHHS,
HECIIPaBeIMBOCTI, O€3MOPagHOCTI TOIO, SKI BepOaTi3ylOThCS TAaKMMH HOMIHAIIsIMH SIK greed,
morality crisis, degradation, lack of sincere cooperation, political weakness, short sighted policy,
poor governance, social dimension, volatility, instability, corruption, injustice, humanitarian crisis,
boredom, nopiBH.: EU policies have become a synonym of greed. Banks were saved but not people.
Social fragmentation between the ‘haves’ and the ‘haves not’ grew bigger, the youth became
jobless and poor. During the crisis, the financial hurdles on the low and middle classes became
harder... Environmental degradation continues... the EU suffers from ‘political emptiness’... The
feeling of boredom also haunts the EU as everything has been already said and done. EU
Institutions have failed to deliver and have failed to inspire ... They (politicians) have produced big
words with no concrete meaning... (EUobserver, 24 June, 2014).

Otxe, MoxeMo 3poOutu BHCHOBOK, 110 koHient CBITOBA BJIAJIA mocrtae sik CkiaaHe
MEHTAJIbHE CTPYKTYPOBaHE YTBOPCHHSI, SIKE XapaKTEPHU3Y€ETHCSI BUCOKOI HOMIHATUBHOIO IIUTBHICTIO
(7,5% 3aranmpHOi KinbKoCTi JekceM-penpeseHTariB  koHuentocpepu [EOIIOJIITUKA), mo
CBIIYUTH NMPO HOro BaXJIMBE Miclle B Cy4acHiil aHTJIOMOBHIM kapTuHi cBity. IlepcmexkTHBOIO
MOAAJIBIIIOTO JOCIIKEHHSI BBa)KAEMO aHAJI3 IHIIUX KOHIIETITIB-KOHCTPYKTIB KOHIENTOChEpH
I'EOITOJIITUKA B cy4acHii aHTJIOMOBHIN KapTHHI CBITY.
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MAK€EJTOHOBA O. /1.
(3anopisbkuti HayioHaILHUL YHIgepcumem)

®YHKIIIOBAHHSA JEAKTHYHHUX OJUHUIb
B AHIJIIIICLKOMOBHOMY PEKJIAMHOMY JUCKYPCI

CrarTsi NpUCBAYCHA aHaNi3y MACHKTHYHHMX OJMHMIL B aHINIIICBKOMOBHOMY pEKJIIAMHOMY JAMCKypci. BumineHo omunumi
[EPCOHANBHOTO JCHKCHUCY, 0XapaKTEPH30BaHO OCOONMBOCTI 1X (DYHKIIFOBaHHS, PO3KPHTO apryMEHTAaTHBHHI Ta MaHilyJISTUBHHN
BIUIMB Ha ajpecara. 3’sCOBAaHO, 1[0 3aCTOCYBaHHsS JCHKTUYHHX OJMHHIb Y CYYacHHX aHIVIIHCHKOMOBHHX DPEKJIAMHHUX TEKCTaxX
MOK/IMKAHO 1HTHMI3yBaTH KOMYHIKaTHBHHI HPOCTip MK aapecaTtoM i aapecaHToM, AW(epeHLioBaTH pEeKIaMOBaHHU TOBap abo
MOCIYTY LIIAXOM BKa3iBKM Ha X BUHATKOBY XapaKTEPUCTHKY.

Knrouoei cnosa: pexnamnuii Ouckypc, 0eukmuuna oOuHUYsA, NepcoHATbHUL OeUKCUC, MAHINYIAYIA, ap2yMeHmamueHull 6NIuU8.

Makegonosa O. JI. ®yHKIIHOHUPOBAaHNE JeHKTHYECKUX €AHHULl B AHIJIOA3BIYHOM pPeKJAMHOM JucKypce. CTaTbs MOCBALICHA
aHanMM3y MAEHKTUYECKUX eIUHUI B AaHIVIOSA3BIYHOM pEKJIAMHOM JHMCKypce. BBIfeNeHBl eIWHUIBI HepCOHAIBHOIO JIeHKCHCa,
0XapaKTepH30BaHbl 0COOCHHOCTH MX (h)YHKIMOHHPOBAHHS, PACKPHIT apryMEHTATHBHBII U MAaHUITYJIITUBHBIN ITOTEHIINAT BO3CHCTBUS
Ha agpecara. OmpeneneHo, 4TO HCIOJIb30BaHHE NEHKTUYECKHX EJWHHI] B COBPEMEHHBIX AHTJIOSN3BIYHBIX PEKIAMHBIX TEKCTax
NPU3BAaHO HMHTUMHU3MPOBAaTh KOMMYHHKATHBHOE IPOCTPAHCTBO MEXIy ajapecaToM U ajapecaHtoM, auddepeHuupoBaTh
PEKIaMUPYEMBbIi TOBap MM yCIIYTy YKa3aHHEM Ha UX YHUKAIbHYIO XapaKTEePUCTHUKY.

Knrouesvie cnoea: pexnammuulii Ouckypce, Oelkmuyeckas eOuHuyd, NepcOHANbHbI OelKCUC, MAHUNYIAYUA, apeyMeHmAamueHoe
6nusAHUE.

Makedonova O. D. Deictic Units Functioning in the English Advertising Discourse. The article is devoted to the analysis of
deictic units in the English advertising discourse. The concrete aim of our research is to reveal and analyze the diectic elements in the
English advertising discourse. To achieve this aim, we define the deictic units in modern English advertising texts, reveal their
functional peculiarities and highlight pragmatic effect.

-  _  _ ____________________________________________________________1
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An essential role in the English advertising discourse belongs to the elements of personal dexis, i.e.: personal, possessive,
demonstrative pronouns, which are filled with specific content and used for the indirect objects nomination in the English advertising
texts. Therefore, combined with nouns, adjectives and adverbs, the deictic elements are used for a favourable presentation of a
product or service (company or manufacturer), a list of their positive characteristics. Personal pronouns indicate, first of all, the
company that advertises its product or service, which allows to create certain “communicative” unity with a potential buyer.

The use of possessive pronouns in connection with the name of a product or a company is primarily accompanied by the transfer of
positive qualities or achievements, which has a significant argumentative effect on the addressee. Demonstrative pronouns provide
more convenient opportunity to specify the subject of advertising through an indication, rather than a nomination, reducing the
volume of the text, makes it more compressed, facilitates its perception and improves its mnemonicity.

It was determined that deictic elements are essential to a formation of an effective advertising message. They are an instrument in
intimating the communicative space, differentiating the advertised product or service specifying their exclusive characteristics.
Having an argumentative potential, the deictic elements in combination with other lexical units have an impact on the rational and
emotional spheres of the recipient.

Keywords: advertising discourse, deictic unit, personal deixis, manipulating, argumentative effect

AHTTIIHCPKOMOBHY pEKJIaMHY KOMYHIKaIlil0 CIiJ BBaXaTH c(eporo CIIIKYBaHHS, B SKid
«JICKCUYHE HAIIOBHEHHS», CTUIICTHYHI IPUHOMH Ta CHHTAKCUYHI CTPYKTYPH PETEIbHO TUTAHYIOTHCS
BiJIMTPAaBHUKOM, BUXOJSYH 3 MOCTABICHUX IIUICH Ta 3aBlaHb KOMYHIKalii. 3Bakaloud Ha KIHIIEBY
METy aJpecaHTa, a caMe OTPUMaHHs NMPUOYTKY, CTBOPIOIOYM KOHKPETHUI 00pa3 ToBapy, aJipecaHt
peKJIaMu TepIl 3a BCE pPO3MIPKOBYE MpO pe3yabTar, SIKOro HOMYy MOTPIOHO IOCATTH, TPO
e(eKTUBHICTh TTOBITOMJICHHS Ta, BIAMOBIHO, TIPO T€, SKI MPUAOMHU OOpaTH ISl TOCATHEHHS IIOTO
pe3yabTary. BaximuBum acrekToM OQOpMIIEHHS €(EeKTUBHOTO pPEKJIAMHOTO TOBIJOMJICHHS €
MaKCUMaJbHO TOYHHN BIOIp MOBHUX Ta MOBJIEHHEBHUX 3aCO0IB BUPA3HOCTI M €KCIPECHBHOCTI Ha
BINOBITHOMY piBHI iX (yHKIitoBaHHS. Barome wmicue y ¢opmyBaHHI e€(pEKTHBHOTO PEKIAMHOTO
[IOBIIOMJIEHHS 3aliMAarOTh JEUKTUYHI OJIUHUII.

Mertoro 11i€i cTaTi € BUSABICHHS Ta aHANI3 JNEHKTUYHUX OJWHHUIL B aHTJIIHCBKOMOBHOMY
peKkIIaMHOMY JucKypci. [[s OCSTHEHHS MOCTaBIeHOT METH BBOXKA€EMO HEOOX1THUM BHUPIIIUTH TaKl
KOHKPETHI 3aBJaHHS: BHUIIIUTH JCHKTUYHI OJWHUII B CyYaCHHX aHTIIHCHKOMOBHHX pPEKIAMHUX
MOBIJIOMJICHHSIX; CXapaKTEPU3yBaTH OCOOJMBOCTI iX (DYHKIIIFOBaHHS; PO3KPHUTH apTyMEHTAaTHBHHUMI
Ta MaHIMYJSITHBHUH BIUTUB Ha anpecata. 00’ €KTOM HAIIOro JOCTIIKEHHS € JCHKTUYHI OJMHUII B
aHTJIICPKOMOBHHX PEKJIAMHHUX TEKCTaX, a MpeaAMeTOM HayKOBOTO MOILIYKY IMOCTalOTh OCOOIMBOCTI
iX (QyHKIIIFOBaHHS.

JICHKTUYHOIO BBAXKAETHCA TaKa OJWHMILA, KA, 32 BH3HAYEHHSM JIHTBICTIB, 1CHTH)IKYE
00’ E€KT — IPEeIMET, MicIIe, Yac, BIACTUBICTh, CUTYAIII0 — Yepe3 BiIHOIICHHS JO MOBJIICHHEBOTO aKTy,
Horo ydyacHukiB Ta KoHTekcTy [[lamydeBa 1996, c. 245]. EdexkTuBHICTh BXKWUBaHHS ACHKTHUUYHUX
OJIMHUIIL TIOSICHIOETHCS 1X 3MIATHICTIO BJAlO0 MPE3CHTYBATH pEKIaMOBaHHWI TOoBap abo MOCIyry,
CTBOPIOBATH 1JTI03110 HEBUMYIICHOTO CIUJIKYBaHHS MK KOMYHIKQHTaMH, aKIEHTYBaTH yBary Ha
MO3UTUBHUX XapaKTEPHCTUKAX TOBapiB, a TAaKOXK BUAUIATH IX cepel KOHKYPEHTHHX OO’ €KTiB.
[Topsin 3 ocHOBHMMH (YHKIISIMH, BOHHM TaKOX MAarOTh TIOTCHIIMHY 37aTHICTb Ha0yBaTH
JOJJaTKOBOTO apTyMEHTATUBHOTO TIOTEHIialy, IO BHU3HAYAETHCS 3 YpaxyBaHHSIM I[apaMeTpiB
KOHKPETHOI peksiaMHOi cutyarlii [binenbka, 2011].

BunstkoBa ponb B aHIIINCHPKOMOBHHMX PEKJIAMHHX IMOBITJOMIICHHSX HAJICKHUTH OJUHUIIM
MEPCOHAIBHOTO JIEUKCUCY, OCHOBOIO SIKUX CJIIJI BBaXAaTH CYO €KTHICTh 1 3HAYEHHIO SKUX
npUTaMaHHa OpieHTaliss Ha ocoly abo mpeamer. [lepcoHambHUMM JEHKTUYHUMHU OJUHHIISIMU €
0COOOBI, MPHUCBIIHI, BKa3iBHI 3aiMEHHUKH, 10 y cdepl PEeKIaMHOTO MOBJICHHS HaIlOBHIOIOTHCS
KOHKPETHUM 3MICTOM 1 BUKOPHUCTOBYETHCS JIJIsi OTMIOCEPEIKOBAHOTO MMO3HAYCHHS TpeameTiB. Tomy,
MOEHYIOUNUCh 13 IMEHHUKaMH, NPUKMETHUKAMH Ta MPUCITIBHUKAMU BOHHU BXHUBAIOTHCSA IS
BUT1/IHOT Tpe3eHTalii ToBapy abo mociyru (kommnasii abo BUPOOHMKA), MEPENIKY IX MO3UTUBHUX
xapaktepucTuk [binernpka, 2014]. [lepconanbhi ASHKTUYHI OJUHUIII, IO MPEACTABICHI 0COOOBUMH
3aiiIMEHHUKAMH, CTAHOBJIATH y3arajlbHEHO-BKa3iBHHUU PO3pS OJHMHUIb, CUCTEMa SKUX aJeKBaTHA
aKTy KOMYHIKaIlli, 110 BKJIIOYA€E BIJINpPAaBHUKA MOBJIEHHS, ajJpecaHTa komyHikaiii (1-ma ocoba),
OTpHMYyBaua MOBJICHHS, aJipecaTa KoMyHikanii (2-ra ocob6a) Ta 00’ ekt komyHikaiii (3-1s1 oco0a).

OcoboBuii 3aiiMeHHUK TIepiioi ocoOu omHMHM [ HE BHUKOPUCTOBYETHCS YACTO, IO
MOSICHIOETHCSI KOJIEKTUBHICTIO CTBOPEHHS PEKJIAMHHX TOBiOMIICHb. [IpoTe BUMAAKU BXKUBAHHS
3aiiMmeHHuka [/ Bce Jk Taku 3adikcoBaHi. BiH 3a3BuWuail BKasye Ha €KCIepTa, IOPAIHUKA,
criBOeciIHUKa, HacTaBHUKA, Hanipukian: I don’t lie about my age. My skin does. Jacqueline Bisset,
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actress [More 2011, p. 53]. IlopagHukoM y peKkjIaMHOMY MOBiIOMIJIEHH] BUCTYyMNae akTopka JKaxmix
bicer, sika, y BUTTISI1 APYKHBOI MTOPAIN, HAMATA€ThCs JJOHECTH JI0 apecaTa CBOIO JyMKY BiTHOCHO
KYIIBJIl pPEKIaMOBAaHOTO TOBApy 1 «rapaHTye» TO3UTHBHHUI pE3ylbTaT BiJ] HOr0 BUKOPUCTAHHS
BJIACHUM TIPUKJIAIOM (4yIOBHUM CTAHOM IIKIPH OOITHIUS).

Honamo, mo 3aiiMeHHHUK [ TaKOX BHKOPHUCTOBYETHCS pEKIaMicTamu 33yt AuQepeHiiarii
TOBapy abo TOCIYTH, KOJHM PO3MOBIAL BEAEThCS Bia iMeH1 “kopuctyBauda’: I can watch a vast
selection of movies. I can listen to the latest music of my choice, play the hottest video games in a
comfortable seat, and enjoy delicious dishes with great service. Each flight is a journey into the
incredible. Time just flies every time I fly [The Economist 2011, p. 23]. ABiakommnanisa Thai
mudepenItiroe cedbe 3 HU3KK MOAIOHMX KOMMAHIN TNUISXOM HaJaHHS MOMJIMBOCTI KOPHCTYBATHCS
IIMPOKUM BHOOPOM JOAATKOBUX oOMuUid. Tak, KII€HT, SIKUH HIOMUTO KOPUCTYETHCS MOCIYTaMu
aBiakoMMaHii B/l CBOTO IMEH1 IGMOHCTPYE MOMJIMBOCTI OOMpATH PO3BATH ITiJl Yac MEePebOoTYy.

[Moxo 3aiiMeHHMKA TIEpIIoi 0cOOM MHOXXUHHU We, TO BiH HacaMIlepell BKa3ye Ha KOMIIAHIO,
sKa peKJIaMye CBill ToBap abo mociyry. BukopucTaHHs BOTO 3aiiMEHHHUKA JTO3BOJISIE MTOOYMyBaTH
NEBHY “KOMYHIKaTUBHY €IHICTh 3 IOKYILEM, 3apaxyBaTH HOro OO TIpymnH, SKiH MOTEHLIHHO
CIOI00aETHCS MPEIMET ONMKCY Yepe3 ylaBaHuil 30ir iHTepeciB aapecanTa i agpecata [Jlomakina, c.
14; Prommuna, c. 40], nanpuknan: On each flight, we find new ways to touch the stars. Being
ranked among the top three airlines of the world at Skytax World Airline Awards 2012 testifies to a
level of service that’s one of a kind. This destination reaffirms our belief that the more comfortable
you are, the higher we fly. We take this opportunity to offer you our heartfelt thanks. World’s 5-star
airline. Qatar airways [Newsweek 2012, p. 8].

Taxk, aBiakommanisi Qatar Airways € BIAPAaBHUKOM TTOBIIOMJICHHS 1 JUISl «BEJCHHS J1aJIOTy»
BUKOPUCTOBYE 3aliMEHHUK We, TAKMM YHHOM, BCTAHOBIIFOE TAPMOHINHI CTOCYHKH 3 MOTCHIIIHHUM
KOpHUCTyBa4YeM MOCTyr. bakaroun BUAUIATH cebe cepesl 1HMMX MOAIOHMX, KOMIIaHisl IMOB1IOMIISE
Ipo CBOi JOCATHEHHS 1 HaropoAM 3a/iisi BHOKPEMJICHHS 3 HU3KM KOHKYpeHTiB. binmbiie Ttoro,
3aliMEHHHK We Yy aHTJIHChKOMOBHOMY DPEKIAMHOMY IHMCKYpCi 3a3BUYali BUKOPUCTOBYETHCS Y
€THOCTI 13 3aMEHHHMKOM Jpyroi ocoOu you, SIKUi BKa3zye Ha OTpUMyBada MOBJIeHHA. L{g “eanicTs”
BB@)XAETHCS OJHUM 3 HAWTIOMIMPEHIMNX 3ac00iB BINIMBY Ha ajapecaTra, OCKUIBKH CTBOPIOE LIIO3110
mianmory. Xod pekjiama i CpsiMOBaHa Ha MAacOBOT'O CIIOXHBaya, BXXMBaHHA 0COOOBHX 3aiiMEHHUKIB
poouTh TEKCT OUThII “OCOOMCTICHOCTIpSIMOBaHMM . Pe3ynbTaT BHUKOPHUCTAHHS €IHOCTI Wwe-you
HAOYHO JIEMOHCTpPY€E HACTYIMHUH TIpUKIan: At every stage, we stand by you to bring together the
know-how essential to your success. Societe General. We stand by you [The Economist 2010,
p. 45]. CrpaxoBa komnasist Societe General msSXoM 3aCTOCYBaHHS 3aiIMEHHUKOBOI €IHOCTI we-you
“3MEHIIWJIAa BiJACTaHh MDK Yy4YaCHHKaMU KOMYHIKaIlii, BCTAaHOBWJIA TapMOHIWHI CTOCYHKH 3
MOTEHIIIMHUM CIOKMBA4YeM, BHJIUJIMBIIA HOrO 3 IMOMDK IHIIMX 3aWMEHHHKOM YOou 1 OCOOHCTO
aZpecye CBOi MOCAyrd. Mu MOKeMO 3pOOMTH BHCHOBOK, IIIO €IHICTH “we - you” € TPUHOMOM
iHTUMI3a1lii KOMYHIKATUBHOTO POCTOPY.

3BepHEMO yBary Ha Te, 10 Y PEKJIAMHHX TEKCTaX 3aiMEHHHUK you MOETHYEThCS, TIEpII 3a BCe,
3 MPSMUM 3aKJIUKOM 10 Oe3MOCepeHbOI Jii CTOCOBHO TOBapy abo MOCIYTH (you get, you try, you
buy): You get a naturally youthful look that’s not all nipped and tucked. So give your eyes this
amazing new lift from nature and see a younger looking you [Shape Magazine 2011, p. 18] . Okpim
TOT0, MPUTAMAHHUM JIJIsi KOMEPIIHHOI pEeKIaMU € BXKWUBAaHHS 3aiiMEHHUKA you y TIOETHAHHI 3
O0ILIHKOI0 a00 BWTIAHOW mpomosulieto (you'll also get, you can reveal, you can do), gk y
HaCcTyIHOMY TIpUKIIaJi: So you can reveal picture-perfect skin, even up close. Because you’re worth
it. L’oreal Paris [Marie Claire 2011, p. 35]. 3aiiMmeHHUKHN TpeThoi ocoOu ogHuHU she, he (Ta iX
MHOXWHA they) 6e3mocepeIHh0 BKa3ylOTh Ha 0C00Y, siKa “TIOMHJIKOBO™ HIOM IIe HE KOPUCTYBAIACs
MOCIyro (ToBapoM) ad0 Ha KOMITaHIIO-KOHKYPEHTa. 3a3BHuail Taki 3aiiIMEHHHMKH B)KHUBAIOTHCS B
ono3uttii they-we, I — he (she): They say it’s impossible. We say, it’s Garnier [Cosmopolitan 2012,
p. 67]. Y nomanomy npuKIIai 3aliMEeHHUK they TIO3HAYa€ 1HIN KOMITaHii 3 JIIHIMKY 3aIIPONOHOBAaHUX
TOBapiB (KpeM JyuIsi 00IMIus), a 3aiMEHHHK we — 1€ peKiaMoBaHa komnaHis Garnier.

Cnig 3a3HaYUTH, [0 BHKOPUCTOBYIOUM 3ailMEHHUKH TPEThOi 0OCOOM she, he, NnesKuM
pEeKJIaMHMM TIOBIJOMJIGHHSIM BJIaCTHBAa TaKa OCOONMBICT SIK «pPO3JBOEHHS ajapecata». lle
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BiIOYBa€THCS TOJI, KOJIHM TEKCT aJIpeCcyeThCsl OAHIN TPyIi KOPUCTYBayiB, ajne (GakTHUYHO BKIIOYAE U
iHmri.  Halwactime me pekiamMa TONAapyHKIB JKIHKaM 4YOJIOBIKAMH 1 HaBHakh. Y TaKUX
MOBIJOMJICHHSIX B)KMBAHHAM 3aliMEHHHKIB TpeThOi ocoOu she, he ampecant 3abesmeuye
“BKJIFOYEHICTh” Yy TEKCT HE JIMIIE TOTCHIIIHHOTO TOKYIIS TOBapy, a 1 HMOro MOKJIHUBOTO
KOpucTyBada, sk OT: She deserves nothing less. Mouawad [Glam 2012, p. 88]. Lle#t npukman
JEMOHCTpPY€E, IO peKiIamMa IBETipHUX Tpukpac Mouawad anpecoBaHa 4YOJOBIKaM 1 BOHH €
MOTCHIIMHUMH TIOKYIIIMU, ajie 3a JOMOMOIOK 3aiiMeHHHKa she y TEKCT BKIIOYAEThCS
MMOTEHIIMHUI CIIOKABAY — JKIHKA.

VY pexiami TOBapiB UL JITeH TaKoX BHUKOPHCTOBYETbCS NMPUHOM «PO3JIBOEHHS aJpecarar:
You can’t ignore these shoes! Girls love new shoes. Especially party shoes that she can wear with
her gorgeous dress... [Harpers Bazaar 2012, p. 30]). Y HaBeneHOMY NPUKIIa/i BXKUBAHHS 0COO0OBUX
Ta MPHUCBIHHOTO 3aiiMEHHHKIB JIO3BOJISIE MEPCOHATI3YBATH OMUC JUTSYOTO B3YTTS. 3BEPHEHHS [0
0co0OBHX 3aliMEHHHKIB Jpyroi 1 TpeThoi OCOOM OJHMHM, a TAKOXX B)KMBAHHS MPUCBIHHOTO
3aiiMEHHUKa 3a0e31euye BKIIOYCHICTh Y TEKCT HE TUTbKH MOTEHITIHHOTO MOKYMIlT TOBapy (0aThKiB),
a 1 Horo kopucryBaya — AiBUMHKY. CTOCOBHO 3aliMEHHHMKa TPeTbOi OCOOM OJHUHU if, TO BIH
MEepeBaXHO BKa3y€ Ha TPEAMET OMHCY, TOOTO Ha TOBap a0 IMOCIYTy, MPEICTaBIeHY Ha MPOHaXK:
The world’s most advanced trike-tech! Smart-trike Recliner Stroller, 4-in-1. At 6 months it’s a
stroller. At 4 months — remove the handle and it’s a tricycle [Today’s Parents 2012, p. 25].

[TpucBiiiHi 3aliMEHHUKH TaKOX BiIHOCSTHCS JO IMEPCOHATBHUX [EHKTUYHHX EJEMEHTIB 1
BKa3ylOTh Ha MPUHAICKHICTh MpEAMETa Ta KaTeropiaibHO CIIBBIIHOCSATHCS 3 BIAMOBIIHAM
JIEKCUKO-TPAaMaTHYHUM PO3PSAOM NPUKMETHHKIB. 3aMEHHUKU M1y, Our TMO3HAYAIOTh HAJICKHICTh
nepmriii ocobi, you — npyrid, their, his, her — TpeTii. Y aHITIHCPKOMOBHHX PEKJIAMHUX
MOBIIOMJICHHSIX TPUCBIHHI 3aiMEHHUKHM BXXUBAIOTHCS IOPYY 3 IMEHHUKAMH JJs Tpe3eHTauii
azipecaHTa KOMYHiKarii. 30kpeMa, JJsl TO3HAYCHHs KOMIAHIi-POAABIs 3alMEHHUK OUr MOXE
MOETHYBATHCS 3 TAKHUM IMEHHUKAMU, K shop, company, site, a Il HOMIHAIlil TOBapy 3 JIGKCEMaMH
collection, cleanser, cream, interior etc., nanpuknan: With our new lightweight collection. New
aqua light. Water soluble Pro-V shampoo and conditioner nourishes then rinses clean in seconds
[Redbook 2012, p. 23].

BxuBaHHA 3aliMEHHHMKa our y TO€IHAHHI 3 Ha3BOIO ToBapy a00 KOMMaHii mepmr 3a Bce
CYIPOBOJUKYETBCS TIEpEpaxyBaHHIM ITO3UTHBHHUX SKOCTeH abo JOCSATHEHb, IO Ma€ 3HAYHHUU
apryMeHTaTUBHUU ToTeHIian. [IpuHariqHo 3a3HaYuMO, 10 KOMIaHIl Y BIIACHOMY KOHKYPEHTHOMY
cepenoBuill aU(EpPEHIIoITh cede 1Mo pi3HOMY, 00 BHKJIMKATH JOBIPY ajapecaTta 1 TOMY
«XU3YIOTBCS» CBOIMH HAropojaMH i JOCATHEHHSIMH (Our experience, our awards, our success, our
approach, our ideas). Our Skytax World Airline Awards 2012 testifies to a level of service that’s
one of a kind. Qatar airways [Newsweek 2012, p. 87]). SIk nokazaHo y pekjlaMHOMY HOBiJIOMJICHHI,
TOJIOBHUM TIEPEKOHYIOUMM apryMEHTOM aBiakoMmaHii Qatar airways TOCTalOTh OTPUMaHi
HAropoju, siki 6e3mocepeIHbO BUALISAIOTH ii 3 MOMIXK 1HIIUX KOMITaHI{ 1 AKPECTIOI0Th MepeBary.

KpiM Toro, muisixoM BKWBaHHS TPUCBIHHOTO 3aiiMEHHUKA our MOXYTh eM(azyBaTHCS
BUHATKOBI OCOOJMBOCTI MPOIOHOBAHOTO TOBapy, Taki, SK HATypaJbHICTb, OE3MEUHICTH, SKICTbH
tomo (our high quality, our natural supplements), MO IO3BOJIIE alelOBaTH A0 YTHITApPHHUX
MOTHUBIB a/ipecara i CIyryBaTH BaroMHM apryMEeHTOM BHOOpY ToBapy abo MOCIYyTrH, HampUKIal:
Our 100% all natural EggWhites are a complete source of protein and > the calories of shell eggs.
Egg Beaters. The real things. Only better. Unbeatable [Runner World 2012, p. 40].

3aliMEHHHK OoUr TaKOK BUKOPHCTOBYETHCS HA TIO3HAYCHHS SIK PEABHUX CIIO)KMBAYiB, TaK 1 Ha
THX, XTO € MMOTCHIIMHUMU KIIIEHTaMHU (our clients, our customers) siK TaKHX, 110 BXKE KOPUCTYIOThCS
ToBapamu abo mociayramu, abo THX, Ha KOro BOHU po3paxoBadi: Uniquely designed for our first
and Business Class Passengers, our Premium Terminal in Doha offers spa amenities, full office
facilities, and wireless connectivity. Qatar airways [Newsweek 2010, p. 17]. SIxk MoxHa TIOMITUTH 3
MOJIAHOTO TPUKJIAAY, 3aBISKH BHKOPUCTAHHIO CJIOBOCHONYUYEHHS our first and business class
passengers yTBOPIOETBCS 110311 HEBUMYIIICHOTO JIAJIOTy 1 OKPECIIOETHCSA KOJIO THUX, Ha KOTO
po3paxoBaHa TIOCTyra aBialepeBi3HWKA. TWM caMUM, 3aCTOCYBaHHS TaKOro MPHIOMY
IHKJIFO3UBHOCTI JTO3BOJISIE TOCATTH 1HTUMI3aIlli KOMYHIKATUBHOTO TIPOCTOPY.
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[TpucBilinuil 3aliMEHHUK your BXXMBAETHCS IEPEBAXKHO y TIOEIHAHHI 3 IMEHHUKaMH Ha
MO3HAYEHHSI TOTO, IO IMPOMOHYETHCS TOKPAIIUTH 32 JOMOMOTOK PEKJIaMOBAaHOTO TOBapy abo
nocayru (your beauty, your lips, your style, your smartphone, your eyes, your hair etc.) i Mae
3HAYHHMI CYreCTUBHUH MOTEHIIAJ, HaNpUKIaI: See how it feels when the silk moisturizing complex
helps condition your lips. Find it among the Lip Perfection Runway Shades from Pat McGraph
[Marie Claire 2012, p. 15]. HaBenenuii npukiaa 1eMOHCTPYE, IO BUKOPUCTAHHS 3aiMEHHUKA Your
J0TIOMarae  CTBOPUTH  1TI031I0  MIKIyBaHHS TIPO  CIOXKBada, arMocdepy JOBIpH  MiX
KOMYyHIKaHTaMu. B KaHBY TEKCTy BIUIITAIOTHCS BCTaBHI KOMaHIH, sKi Ha (OHI 1HTUMI30BAaHOTO
CIUJIKYBaHHSI CIPUAMAIOTHCS aJJpecaHTOM 0€3 KPUTUYHOTO aHaTi3y.

Y OuUTbIIOCTI TPUKIAIIB 3aMEHHUKH YOur, Our BXXUBAIOTHCS y TOEAHAHHI, THM CaMUM
JIEMOHCTPYETbCS BHSIBICHHS COJIAApHOCTI ajapecanta 3 aapecatoMm. lLle 3mailicHioeThes 3a
JIOTIOMOT'0F0 OT03uIlii TpoOsiemMa-BupimieHHs: Your problem — our solution. We simply must give
you the best that modern methods have devised. Barclays Capital [The Economist 2012, p. 7].
PexnamyBanust 6anky Barclays Capital noka3ye, mo omno3uiliss your problem — our solution nHe
TIJIBKH JIOTIOMAra€e CTBOPEHHIO BPaKEHHsI IOBIPIMBOIO CIUJIKYBaHHS, IMITy€ PO3MOBHE MOBJICHHS, a
1 IEPEHOCHTH aKIIEHT 3 KOPUCTYBAHHS MMOCIyraMy OaHKY Ha BUPIIIICHHS TPOOIEM.

IHONI B pexiIamMHUX MOBIAOMIICHHSIX B)KUBAIOThCS TMPUCBIMHI 3aiiMeHHHUKU his, her. Sk i
BUKOPHUCTAHHS BJIACHUX 3alMEHHUKIB he, she, 1ie pOOUTHCS 3 METOIO BKIIOUCHHSI TPETHOI 0COOHM
(abo ii iHTepecy) MO aKTy KOMYHiKalii 1 BUKOPUCTaHHS MPHUIAOMY «pPO3JIBOECHHS ajpecara»
[Mamumenko 2006, c. 104], sk ot: You never want to take your eyes off her. Now, you don’t have
to. Our award-winning baby video monitors put your babies every move. Every moment always at
your fingertips. Summer video monitors cover it all [Fit Pregnancy 2012, p.33]. ¥V peknami
BiJICOHSIHI Summer video monitor, 10 CYNPOBOKYETHCS 300pakeHHSAM OaTbKa, SKUH MUIbHYE
CBOI0O MAJICHBKY JIOHEUYKY 1 MPH [bOMY HE Ma€ MOXIMBOCTI 3aliMaTHCs BJIACHUMH CIIPaBaMH.
[Tpuitom “po3nBoeHHS aapecara’ mependadae BKIIOYEHHS Y aKT KOMYHIKAIlil JiBYMHKH, IS
HarJBsIIy 3a sIKOI0 MPU3HAYEHUN PEeKIIaMOBaHUH TOBap. AJie OTCHIIIHHUMU TOKYIIISIMU TOBapy € ii
O6arpku. TakuM crmocobOM pekIaMolaBlli 3a3falieriap “‘mependavyaroTs’, MO0 BUKOPUCTAHHS
PEKJIaMOBAaHOTO TOBAPY 3BUILHUTH OATHKIB BiJl MAJbHYBAHHS JOHEYKH, 1 HABOJHWTH HA AYMKY, IIIO
0€3 BUKOPHUCTaHHS PEKJIAMOBAHOTO TOBapy HOMY HE BIACThCS JOCATHYTH CBOE METH.

BxkasiBHi 3aiiMeHHUKH (this, that) TakoX BXOIATh y TPYIy MEPCOHAIBHUX JIEHKTHUYHUX
eJIeMeHTIB. BaXIMBiCTh BKa31BHUX 3afMEHHHUKIB JUUIsl PABUJIBHOTO KOHCTPYIOBAHHS Ta CIIPUHHSATTS
MOBIJIOMJICHb PEKJIaMH TIOSCHIOETHCSA TICUXOJIOTIYHHUMH OCOOJIMBOCTSIMH JIFOAWMHHU. Bka3iBHI
3aiiIMEHHUKH HAJIAI0Th 3pYYHINTY MOXKJIMBICTh MIO3HAYATH MPEIMET PEKJIaMyBaHHS 4epe3 BKa3iBKY, a
HE dYepe3 HOMIHYBaHHS, IO JO3BOJIIE CKOPOTHTH OOCSAT TEKCTy, 3pOOUTH HOro OuIbII
KOMITPECOBAHUM, TMOJIETTIUTH WOTO CHPHUHSATTA 1 TMOKPAIIUTH HOr0 MHEMOHIYHICTh [MakenoHOBa
2016, c. 90].

l'onoBHMM 3aBHaHHS BKa3iBHUX 3aMEHHUKIB this, that € He nHIle BUAUICHHS TPEIMETY
peKJIaMyBaHHsI cepell KOHKYPEHTHUX OO0’€KTIB, a W TOBIJOMJICHHsSI MPUBAOIWBHUX ISl ajupecaTa
XapaKTepUCTHKH TOBapy, Ak oT: Exclusively formulated with patent-pending Mukurossi extract, this
innovative eye cream noticeably reduces and discourage the chances of emerging wrinkles. See the
dramatic results with your own eyes. Wrinkleresist 4 [Harpers Bazaar 2012, p. 12]. ¥V pexnami
kpemy it oomuaus Wrinkleresist 4 3aiiMeHHUK this He IPOCTO HAa3WBa€ TOBApP, a BKAa3ye€ HA MOTO
0cOOJIMBICTD 1 BUHATKOBICTh. TOBap € iHHOBAIIHUM, Ma€ €KCKIIIO3MBHY 3alIaTEHTOBaHY (popmMyiry 3
eKcTpakToM Mukurossi, O J03BOJIIE KOHCTATYBaTH CTpPATETiYHE BXXUBaHHS IHOTO JEHKTHYHOTO
€JIIEMEHTY 3 METOI0 apT'yMEHTOBAaHOTO BIUIMBY HA MOKYTIIIS.

VY SKOCTI BMCHOBKY 3a3HAuWMO, IO ACHKTUYHI OJWHHMII BITITPAIOTh BAXJIHBY POJIb Y
noOymoBi  €pEeKTUBHOTO  PEKJIAMHOTO  TIOBIIOMIIGHHS. BOHM  cOpusioTh  iHTHMI3aIlii
KOMYHIKaTHBHOTO TMPOCTOPY MiXK aApecaToM 1 aapecaHToM, AU(EPEeHITIIOI0Th peKIaMOBaHUI TOBap
a00 MOCIYry HUISXOM BKa3iBKM Ha IX BHUHATKOBY XapaKTEpUCTHUKY. Takox, BOJOIIIOYM YHMAIUM
apryMEHTAaTUBHHUM TIOTEHIIAJIOM, JCHKTHYHI €JIEMEHTH Yy TMO€JHAHHI 3 I1HIIMMH JIEKCHYHUMH
OJIMHUIIMU CTAIOTh BAXKEISIMU BIUIMBY Ha palliOHAIbHY Ta eMOIiHY cepy aapecaTa peKIaMHOTO
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noBigoMieHHs. IlepceKTUBHUM BBa)Ka€MO KOMIUIEKCHE JOCTIKEHHS ICHKTUYHUX OJIUHUIL B
aHTIIIICHKOMOBHOMY PEKJIAMHOMY JTHUCKYPCI.
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MYKHAYLENKO V. V.
(Ivano-Frankivsk King Danylo Galytskiy University of Law)

FUNCTIONAL SEMANTICS OF THE ADJECTIVE “CLEVER” IN DISCOURSE

The present article is a study of lexical and functional semantics of the adjective “CLEVER” belonging to the Semantic Domain of
adjectives sharing “intelligent feature” in the language competence and author’s discourse. The dynamics of the components in the
lexical meaning of the adjective structure is defined. The word connotative meaning differentiates between emotional, expressive,
axiological and stylistic components. All the four components of connotation can or cannot be presented together or in different
combinations. Let us consider the axiological or evaluative word meaning The word has an axiological component of meaning if it
expresses the SPEAKER’S positive or negative judgment — approval or disapproval. It is closely connected with the object-logical
specifying and supplementing it and therefore becomes a constituent of the dictionary entry definition. The lexical meaning
undergoes some changes due to the ‘environment of the adjective which retaining a common feature can reveal its peripheral
components. The position of these components is also changeable; compare: the lexical meaning taxonomy in the language
competence registered in dictionaries and in discourse where the actualization of a certain component depends on the author’s
intention. We would like to answer the question: "What (kind of) information must the SPEAKER associate to the word “CLEVER”
of a language in order to be a competent user of the lexicon to be understood by the interlocutor?” There come the problems of
pinpointing the component actualized in discourse. The functional semantic research poses an important questions on the shifts in the
componential structure of the lexical meaning as the word becomes a pragmatic signal that conveys a particular evaluation, precisely
in discourse. The interpretation of the evaluative component of the adjective is mainly determined by the author’s intention, type of
register discourse and its distribution. The article provides various views upon the concept of axiological component and shares with
the author’s criteria of its development in the lexical meaning of the adjective “clever”. The axiological component of the adjective in
general discourse gets a central position and tentatively models the levels of its development.

Key words: adjective, lexical semantics functional semantics, denotation, connotation, axiological component, distribution, discourse

Muxaiinenko B. B. ®ynkunionaabna cemantuka npukmeranka “CLEVER” y nuckypei. YV doxyci nanoi craTti — oCiKeHHS
JIeKcH4HOI ita (yHKIioHAIbHOI ceMaHTHKH npukMeTHHKa «CLEVER», skuil BXOAWTH O CEMAHTHYHOTO IOJS IPUKMETHHKIB i3
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