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MOBJIEHHEBA PEAJIIBALILA CTPATEI'II MAHIITYJIATUBHOI'O BILIUBY HA
AJIPECATA B AHI'VIIMCBKOMOBHOMY PEKJIAMHOMY JIUCKYPCI

CraTTsi NpHCBSYCHA aHANi3y MOBJICHHEBOI peaiisalii crparerii MaHIIyJsSTHBHOTO BIUIMBY Ha ajpecara B aHIVIIHCHBKOMOBHOMY
pexnamHoMy auckypei. o peamizauii i€l cTparerii 3ay4aloThCsl TAKTHKY, SIKi CIIPSIMOBaHI Ha aKTUBI3aLilo y CBIZIOMOCTI aapecara
MO3WTHBHHUX IIHHICHUX OpI€HTHPIB, IX acolialil0 3 NpPeIMEeTOM pEKIaMyBaHHsS, OTPUMAaHHsS 3aJO0BOJICHHS BiJ HPUIOAHHS
PEKIIaMOBAHOT'O TOBAPY YU MOCIYTH.

AxTyami3awist crpaTerii MaHIMyJIATHBHOTO BIUIMBY 3[IIHCHIOETHCS IUIIXOM 3aydCHHs JISKCEM Ha MO3HA4YCHHs 0a30BHX LiHHICHHX
KOHIIETITIB HOTEHIIHHOT ayANTOpii Ta CIIOBOCHOYYEHb, [0 HOMIHYIOTh €MOL[il{HI CTaHY JIOAWHH.

Knrwouosi cnosa: pexnamuuii OUCKypC, MOGIEHHEGULL BNIUE, CINPAMEZIsl MAHINYISAMUBHO20 BNIUSY, MAHINYIAMUSHA MAKMUKA.

Makiedonova O. D. Linguistic implementation of a strategy of manipulative impact on the addressee in english advertising
discourse. The article is devoted to the analysis of the speech implementation of a strategy of manipulative impact on the addressee in
English advertising discourse.

The strategy of manipulative impact is based on the manipulation of consciousness and subconsciousness of the addressee of the
advertising message and aimed at creating a pleasant positive state, getting pleasure from the purchase of the object of advertising. The
implementation of a strategy of manipulative impact involves a value-oriented tactics, reaccentuation tactics, tactics of disguise
aimed at enhancing the positive values of the recipient, getting pleasure from goods or service.

Value-oriented tactics is aimed at activating in the recipient’s mind positive values and association with the advertised product or service.
To implement the manipulative impact on the addressee and control his consciousness, copywriters involve a system of basic values, such
as: freedom, which is positioned as freedom of choice, action, internal or external independence; safety, which is positioned as the safety
of consumer goods or the absence of environmental damage.

Means of realization of ecological safety are mostly semantic neologisms or lexical units with positively coloured affixed elements for
designation of characteristics of goods with semantics of “ecological’’; individualism, which is two-faced in English-speaking culture.

On the one hand, individualism is manifested as a property of the object of advertising, and on the other hand, it emphasizes the uniqueness
of the person who is offered to buy the product or use the service; the pursuit of the novelty, which is based on the psychological property
of a person constantly searching for something newer and better. This value is implemented in advertising messages by dividing goods and
services into non-existent before and upgraded version; family, appealing to which is “offered” a pleasant pastime, family meals,
memorable moments with the family.

Reaccentuation tactics provides the formation of a positive emotional mood, as if it involves shifting the focus from the acquisition of
goods (services) to the receipt of pleasant emotions and feelings. That is, by manipulating the emotional state of the addressee, his desire to
experience positive emotions, the addressee replaces the desire to own the product or use the service for the experience of a pleasant
experience. Most often, the recipient’s attention when purchasing a product or service is transferred to a sense of dreams, pleasure, peace,
comfort. The tactics of disguise is based on creation of such a position of the addressee in the advertising message, which allows him to
play different roles (mentor, interlocutor, advisor) in order to communicate with the addressee in the sphere of personal communication.
Key words: advertising discourse, speech effect, strategy of manipulative impact, manipulative tactics

VY cy4acHOMY CYCHIIBCTBI iHPOPMALIIHHUIA MOTIK, IHCTPYMEHTOM PO3IMOBCIOKEHHS SIKOTO €,
30KpeMa, pekiiama, Bpaxxa€ OO0CSITOM 1 TOTYKHICTIO MaHIMYJISTHBHOTO BIUIMBY Ha TEPECidHY
0COOUCTICTh. AKTHBHO PO3BUBAIOTHCS TEXHOJIOTIT Pi3HUX BHIIB BILUIUBY.

Pexiiama, GesmepedHo, € BUSBOM MOBJICHHEBOTO BIUIMBY Ha CBIJOMICTH 1 MiJCBIIOMICTH
azpecara, OCKiJIbKH il TOJJOBHOIO METOIO € CIIOHYKAaHHS JI0 MpUI0aHHs PEKIaMOBAaHOTO TOBapy abo
nociayru. Tomy mocrae mpobnema ineHTudikamii Ta qudepenmianii BUiB MOBICHHEBOTO BIUIUBY Ta
iX peasizalliss B aHTJIIHCBKOMOBHOMY PEKJIAMHOMY ITUCKYPCl, IO 1 3yMOBHJIO aKTYaJdbHICTh ITi€l
PO3BIIKH.

Metow Hamoi poOOTH € aHaji3 MOBJIEHHEBOI peami3aiii cTpaTerii MaHIMyJISITHBHOTO
BITUBY Ha aJipecaTa B aHTTIIChKOMOBHOMY PEKJIAMHOMY TUCKYPCI.

JInst MOCSATHEHHST TIOCTABJICHOI METH BBAXKAEMO HEOOXIJHMM BHPIIMIUTA TaKi KOHKPETHI
3aB/IaHHS:

* 3’sCyBaTH CYTHICTh Ta PYHKIIT CTpaTerii MAaHIMyJISTHBHOTO BILIUBY;

* BHUAUIMTH KOMYHIKaTHBHI TaKTUKH JUIs peami3aiii crpaTerii MaHImyJIsSTHBHOTO
BILIMBY,

* BHCBITIUTH OCOOJIMBOCTI peami3amii cTparerii MaHIMYJISTABHOTO BIUIMBY 3a
JIOTIOMOT'OF0 TAaKTHUK Ta MPUMOMIB JIJIs1 BTUICHHS 1HTEHIIIHN aJpecaHTa.
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PexnamHi MOBIAOMIJIGHHSI MaHINMYJASTUBHOTO BIUIMBY (DAKTHYHO MICTATh MAaHINYyJTIOBaHHS
CBIJIOMICTIO 1 TIJICBIIOMICTIO ajpecara, CTBOPIOIOYM IMO3UTHBHHI 00pa3 ToBapy abo MOCIYTH.
[TepeBaxkHo1o (HOpMOIO BIUTUBY Yy TEKCTaxX LBOTO THUIY € MAHinyiayis, sKa BXE CTajla 3BUYHUM
SIBUIIIEM Y TIOBCSAKJICHHOMY JKUTTI, EKOHOMIYHIN KOHKYPEHIIii, MOJITHYHINA 00poThOi Ta 60poTHOI 32
CrokHMBaya. MaHIMyJAII0 pO3yMIIOTh SIK NMPOTpaMyBaHHS IICHUXOJIOTIYHOTO CTaHy pi3HHUX BEPCTB
CYCITUJIBCTBA 3 METOIO 3a0€3MEeUCHHs TaKOi MOBEMIHKH, SKa MOTPIOHA TUM, XTO BOJIOJIE 3aco0aMu
MaHiMMyJIIOBaHHS.

[le mucTeUTBO KepyBaTH ayaUTOPIEI0 3a JOMOMOIOI0 LUJIECHPSIMOBAHOTO BIUIMBY Ha
CBIZIOMICTh Ta IHCTHHKTH, MaliCTepHE HaB’si3yBaHHs OCOOMCTOCTI HaMipiB, siKi He 30iraioTbes 3 il
BJIACHUMH OakaHHSMHU 1 moTpedamu. PexiaMHI OBIJOMIICHHSI MaHIMYSTUBHOTO BIUIUBY TOJIAI0Th
iHpoOpMallilo, SIKa CYIIPOBOKYETHCS EMOLIIHHOIO OIIIHKOIO 3MICTy KOHTEKCTY. BIIMB Ha croxuBaua
3MIMCHIOETHCS Yepe3 eMOIliHe apryMEeHTYBaHHS, TOOTO MIISXOM €MOIIIHHOTO MOJaHHS MPEeaMETy
pexsiamu [Barton 2013, p. 105-107].

Cmpamecia MaHIinyIAMUGHO20 6NAUGY TPYHTYETHCS Ha MAHINYJALII CBIIOMICTIO 1
MiJCBIIOMICTIO agpecaTa pPeKJIaMHOTO IOBIJIOMIICHHS W CHpSMOBaHAa Ha CTBOPECHHSI MPUEMHOTO
MO3UTUBHOTO CTaHy, OTPUMAaHHS HACOJOJIW BiJ MPUIOAHHS MpeIMeTa peKJaMyBaHHS, a TaKOX Bij
CHPUUHATTS TOBIJOMIICHHS, B SIKOMY OIHCYETHCS 3aJOBOJICHHS BiJl BUKOPHUCTaHHS TOBapy Yu
nmocyru. SIK MpaBUIIO 3a3HAYAETHCS, 10, XO4Ya KIHI[EBa METa MaHIMMYJISAIlli — 3aBOIOBaHHS aJipecaTa,
KepyBaHHS HOro JyMKaMmH 1 NMOBEIIHKOIO IIJISXOM BIUIMBY Ha HOTrO CBiJIOMICTh, IPOTE, 32 CBOEIO
MPUPOIOI0 BOHA € 0araroacnekTHUM, KOMIUJIEKCHHUM SIBUIIEM, 110 Tepeadadae BUKOPHUCTAHHA
pi3HOMaHITHUX MPHUIIOMIB BILIMBY Ha ocoOucTticts [Lung, c. 90].

Jlo peamizarii cTparerii MaHIMyJISTUBHOTO BIUIMBY 3aJIy4alOThCSl TaKl TaKTHUKU: YIHHICHO
OpIEHMOBAHA MAKMUKA, MAKMUKA MPAHCAKYEHMYAYii, MaKmuKa MacKy8aHHsI.

L[innicno-opiecnmosana maxkmuka CUpsIMOBaHA Ha aKTHBI3AIIO y CBIJOMOCTI ajpecaTa
MO3UTHUBHUX IIHHICHUX OPIEHTHPIB 1 iX acomiamiio 3 peKIaMOBaHUM TOBapoM 4M mociyroro. Ha
IIJICBIZIOMOMY PIBHI CaM€ aKTyalli30BaHI IIHHOCTI CIYT'YIOTh OCHOBOIO I BiIOOpYy (akTiB,
NPUKAHATTS pillleHb, KEPYIOTh MOBEIIHKOIO ajpecara [JIutyHoB].

Haronocumo, mio cydacHa pekjiaMHa KOMYHIKallii € OJHUM 3 KIIOYOBUX JIKepeln
(dbopMyBaHHS CUCTEMH I[IHHOCTEH 1 TUM CaMHM CTBOPEHHS aKCiOJOTi4HOi KapTHHH CBITY aJipecariB.
Tomy, MOXHa TOBOPUTH TIPO IIHHICHO-OPIEHTOBAaHY (YHKIIII0O peKJIaMH, KOJW Ha OCHOBI
HaBIIOBaHUX PEKJIAMOIO YSBJICHb y CBIIOMOCTI anapecata (OpMYyIOTbCS HOBI, TaK OM MOBHTHU
(peanbHI YM ySIBH1) IIIHHOCTI, SIK1 B3a€EMOJIIOTH 1 CTBOPIOIOTH aKCIONOTIYHY KapTUHY CBITY ajpecara.

BpaxoByroun Toii ¢akT, 110 MIHHOCTI BIUTMBAIOTh HA CBIIOMICTb JIFOJICH 1 TPAHCITIOIOTHCS K
neBHi crepeotunu mnoBeninku [HaymoBa 2007, c¢. 42], MoxHa 3poOMTH BHCHOBOK, IO
aKTWBI3yBaBIIIM ME€BHI IHHOCTI y CBIJIOMOCTI aJipecara MOKIMBO HE JIMIIE Tepe0adyuT Horo ii, a
i ycmimHO KepyBaTu HUMH. ToMy, 3a/uisl 3/11MCHEHHS MaHIMYJISITUBHOTO BIUIMBY Ha ajpecaTra Ta
BCTaHOBJICHHSI KOHTPOJIO HAaJ] MOTr0 CBIOMICTIO KOMipalTepH aKTyali3ylOThb CHCTEMY I[IHHOCTEH
[UIXOM areII0BaHHS.

Jlist 3mificCHeHHS MaHIMyJIATUBHOTO BIUIMBY Ha ajpecaTa ¥ BCTAHOBJICHHS KOHTPOIIIO HaJ
HOTO CBIIOMICTIO 3aTy4a€ThCS CHCTEMa 0a30BUX I[IHHOCTEH:

1. HinnicTs ‘“cBOGOAA”, 5Ky, 3 OJHOrO OOKY, MOXHA PO3IJISIATH SK IMEBHOIO MipoOIo
YHIBEpCaJIbHY IIHHICTD, III0 3HAXOUTHCS B IIEHTPl CUCTEMH IIHHOCTEH OUIBIIOCTI KYJIBTYp CBITY.

[IpoTe HEOOXiTHO MiAKPECIUTH, IO HAMOBHEHHS IIHOTO TOHSATTA BapilOETHCS Y PI3HUX
KYJIbTypax.

3 ornsdy Ha Te, IO IiHHICTH “‘cB000/AA” TPAKTYEThCS HEOJHO3HAYHO, y IIbOMY KOHTEKCTI
KOIMpalTepH amnerolTh J10:

a) cBobou BUOODY:

Happy now. That’s because you’re free to choose. Chicago Booth [The Economist, April,
2011];
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I speak my mind, and I stand up for what I believe in. I vote, and I pay my taxes. | Am a
member of a Free society, and I choose to smoke. Natural American Spirit [Maxim, December
2011].

b) cBoOOOM MIM:

Jack of all Trades. Master of all. The revolutionary Samsung Galaxy Note is the size of a
phone but has the productivity of a PC and with a 5.3 HD Super Alomed screen, it gives you the
ultimate freedom to work and play on the go. Capture screens, make notes and share your ideas in
an instant. It’s like nothing you’ve ever seen before [Stuff, January 2012].

3ayBakuMoO, L0 JAEKJIApYIOUYd CBOOOAY Milf 4M BUOOPY y pPEKIAMHHX IOBIIOMIICHHSX,
aapecaHTH Bimpazy >k i1 oOmexywTh [[lankpatroB 2001, c¢. 132]. ToOrto, BigOyBaeTbcs
MaHIMyJIOBaHHS CBIIOMICTIO ajpecara: HiOM HOMy HalaeThCs MOBHA CBOOOJA Nikd 4u BHOOpY, a
HacrpaB/i BiAOYBa€TbCsl TPUXOBAHE CHOHYKAHHS JIO0 MNPUAOAHHS TOBapy UYMW KOPHUCTYBAaHHS
MOCIYTOIO.

C) BIOYYTTS BHYTPINIHBOI Ta 30BHINIHBOI HE3aJICKHOCTI. BHyTpimmHS cBO0OMa 3yMOBJIEHA
OaxaHHAM aJipecara 3BUIBHUTHUCS BiJl BHYTPIIHIX MICUXOJOTIYHUX MTPOOIIEeM:

Free your head! A healthy one. Braun. Brush (Harper Bazaar, November, 2011).

Set free your inner self-siren. Paul Mitchel [Prevention Magazine, February 2012].

2. HinnicTe “Oe3mexa”, 1m0 HaICKHUTh 10 BITAIBHUX I[IHHOCTEH, SKi Big0oOpakaroTh
61010T1YHI TOTPEOU JTIOAMHY, 6a3yIOUNCh HA TOTPeOl caMo30epeKeHHS.

VY Oyab-sKiil KyJabTypi IS [IHHICTh PO3YMIETHCS SIK BIJICYTHICTh 3arpO3H JKUTTIO, 3/I0POB’10,
abo BimuyrTs emomiitHoro cnokoio [Kapmenko 2007, c. 68]. Ilpomaryrooud M0 MiHHICTb,
KOITpaTepu HArOJOUIYIOTh Ha OE3MEeYHOCTI, SIKOCTI TOBapiB 3 OJHOTO OOKY, a 3 1HIIIOTO, HABOISTh
azipecata Ha AyMKY, 110 pUAOaHHUNA TOBAp MO30aBUTH IX BiJ] HEOE3MEKH.

3aragpHOBIZIOMO, IO Yy CYYaCHOMY CBITI JOCHThH 0Oarato TOBapiB MarOTh ‘‘arpecuBHi”
KOMIIOHEHTH, SKi MOXKYTh OyTu HeOe3neuHuMH abo 3aBIaBaTH IIKOAM 370poB’to. Kymytoun ToBap,
CIOKMBAY 3BEpPTA€ yBary Ha BIJICYTHICTh TaKMX IHTPEMIEHTIB y HOTO CKJIaai. AMEIOBaHHS 0
BIJICYTHOCTI TaKuX IIKIJUIMBUX IHTPEAI€HTIB CTa€ MAHIMYIATHBHUM MPUHOMOM JJIsl NIEPEKOHAHHS
azpecara y ioro npuadaHi.

Y pekiiaMHOMY TEKCTI MHIOYOro 3aco0y HeonorisMm skin-friendly aktyani3ye IiHHICTh
Oesreka, SIKHU MIIKPECToe OE3MeUHICTh TOBapy IS IIKIPH 1 CTa€ OAATKOBOIO MEPEBArol Mpu
oOpaHHi 3 pAay NOAIOHUX:

Introducing the skin-friendly detergent with a fresh scent. No wonder it’s preferred to 1 vs.
the leading Free detergent. New Arm and Hammer Sensitive Skin Plus Scent is our first scented
detergent clinically tested for sensitive skin. It’s the secret to clean, great-smelling laundry [US
Weekly, December 2011].

Bapro nomatu, mo y CBIZJOMOCTI aHTJIIMCBKOMOBHUX TPOMAJSIH TOHATTSA ‘‘Oe3meka’
aCOIIOEThCA HE JMIIe 3 OE3MEeYHICTIO TOBAapiB Ta MOCIYT, a ¥ 3 BIACYTHICTIO 3aBJAHHS IIKOAU
HaBKOJIMIIIHbOMY cepenoBuiny. Ha chorogni Cnomydeni Llltatu € kpaiHOtO, sika MOXE BBayKaTHCS
€TaJIOHOM BIIPOBAKEHHS ‘‘€KOJIOTIYHOTO 3aKOHOJaBcTBa . ToMy, Ha T 3pOCTaHHS €KOCBIIOMHUX
IrpOMaJISTH 3HAYHOI MOMYJIIPHOCTI Ha0yBa€ MpuUI0aHHs HE MMPOCTO OE3MEUHUX 1)1 370POB’ ST TOBApIB,
a EeKOJIOTIYHO-YUCTUX (eco-friendly) TpOAyKTiB XapyyBaHHS, NPEAMETIB JIOMAIIHBOIO BXKHUTKY,
aBTOMOO1JTIB, TOOTO TaKUX, K1 HE BBAKAIOTHCS IIKIIJTMBUMH JIJIs1 HABKOJIUIITHEOTO CEPEIOBHUIIIA.

3acobamu peamizamii amemrOBaHHS IS T[O3HAYCHHS TakKoi IIHHOCTI K ‘‘Oesreka”
HaifuacTime BXXHBAIOTHCS NMPUKMETHUKHA HA TIO3HAYCHHS XapaKTEPUCTHK TOBAPIB 3 CEMaHTHKOIO
“eKOJIOTIYHOCTI”:

High-performance, green technology cosmetics. Obsession-worthy results. Sunday Riley.
Makeup+skincare (Elle, February 2012);

Introducing our eco-friendly bag. Spinneys. (Glam, April 2012).

SIK BUAHO 3 MOJAHUX MPHKIAIIB, €KOJOTIYHICTh TOBAPIB aKTYali3yeThCS CEMaHTUYHHM
HEOoJIOTi3MaM green, TIO3UTUBHUM Cy(piKcoM eco (eco-friendly, siki BKa3yloTh, IO IIi TOBapH OYIH
BUTOTOBJICHI 0€3 BUKOPUCTAHHS TEXHOJIOTIH, 10 IIKOASTh HABKOJIUIITHHOMY CEPEIOBUIILY.
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Crig HAroJIOCUTH, IO €KOJOTIYHO YHCTHMH BBAKAIOTHCS HE JIMIIE TOBAapH, alie ¥ MeBHI
MOCITYTH, JI0 SIKKX, 30KpeMa, MO>KHA BITHECTH €KOJIOTIYHO YUCTUH Oi3HEC:

With green business we stand by you to open new economic horizons. We stand by you.
Societe generale [ The Economist, March 2012].

Y peknami crpaxoBoi kommaHii Societe generale ¥ommaHisM a0o0 MIAMPUEMCTBAM
MIPOTIOHYIOTHCSI TIOCTYTH CTPaxXyBaHHs, ajie 332 YMOBHU BEJICHHS ‘€KOJIOTTYHOTO” Oi3HECY.

3. HinnicTs “iHauBigyanizm”, ska y iepapxii aMepuKaHChKUX LIHHOCTEH MMOCilae 0cOOIUBE
MICIIE.

Burokamu aMepruKaHCHKOTO 1HAMBIAyali3My € OCOOUCTICHI, HEOTIOCEPEAKOBaH1 IIEPKOBHOIO
iepapxi€ro B3a€EMOBIIHOCHHU 3 borom, a Takok cBoOoaa BiJT MOHAPXIB 1 apUCTOKPATiB, TeorpadidHa
MOOUIBHICTD, ITOCIA0IEHHS CiIMeliHNX 3B’ s13KiB Tomo [Komokoasuesa 2011, c. 78].

[HauBiqyani3sM HE € CyTO aMEpPUKAHCHKOIO IIHHICTIO, OCKUIBKM BIH NMPUTaAaMaHHUN TaKOX
€BPONEHUCHKUM KYJbTYpaM, 30Kpema OpuraHcbkiil. Omnak s skuteniB Cromydenux IlltariB
IHIUBIIyaJli3M € HEB1JI' €EMHOIO PHUCOIO HAIlIOHAJIBHOTO XapakTepy. AMEPHUKAaHCHKUN 1HIIMBITyaTi3M
SK I[IHHICTh BHUCTYIA€ Yy BHUIJISII 1HAWBIIyalbHOI cBOOOAM ¥ iHAMBiAyanpbHHX mpaB. Came Taka
minHicTh npuBadmwia y CIIIA Benwky KiJTBKICTh €MITPAHTIB 31 BCHOTO CBITY, JIFOJH MPUIBAWIA Y
norrykax ocoductoi ceoboau [["aues 2008, c. 389].

VY pexnaMHOMY AMCKYpCI MOHATTA “iHAWBIIyalli3M” Ma€ TBOCTOPOHHINA XapakTep. 3 OJTHOTO
OOKY BiH TPOSIBIETLCS K BUHITKOBA 81ACMUBICIb npedmMemy peKiamy8anHs, Mo MPOIOHYEThCS
0 TpOAaxy, a 3 IHIIOrOo, IMJAKPECIIOETBCS VHIKAIbHICMb 0cobucmocmi, SIKiii TPOIOHYETHCS
npuadaTH TOBApP YU CKOPUCTATHCS TMOCHYrol. Tak, y peKIaMHUX T[OBIIOMIIEHHSX YacTo
JEKJIapYEThCS JIO3YHT PO TE, IO KO’KHA OCOOHMCTICTH 3aCIyrOBY€E KPAIIOTO.

HinnicTe “iHaMBiAyani3M” HaiuacTille peayi3yeTbcs B ‘‘CyNepiaTHBHMX  HOMIHALISIX 3
TTO3UTUBHOIO OI[IHHOKO KOHOTAIIEIO: unique, precious, wonderful, special, original.

Jo npuxnany:

Unique. Individual. There’s different Wavelength for every mood you are in [The
Economist, September 2010].

VY peknami KyIpbKOBUX py4doK Mapku Bic Wavelength xmouoBi nekcemu unique, individual
MiAKPECTIOITh YHIKaIbHICTh MPONOHOBaHOI Mpoaykuii. TuMm camum y ajapecata CTBOPIOETHCS
1T103151, 110 KOXKHA PYYKa € €IMHOI0 Y CBOEMY POJIi 1 BUTOTOBJIEHA CIEIIaIbHO JIJIs1 HBOTO.

3 iHmoro OOKy, MIHHICTh “iIHAMBIAyami3M”’, $K 3a3HAYaJIOCSd paHiIlIe, MTiIKPECITIOE
IHIUBIYQJIBHICTh ¥ YHIKQJIBHICTH OCOOH, SIKIM MPOTIOHYETHCS MPHUA0ATH PEKIaMOBaHUN TOBap abo
CKOPUCTYBATHCS IOCIYTOIO:

One of the greatest pleasures in life is simply to be treated as an individual. To speak and to
be heard. To ask and to be helped. That’s why we created Sheraton Towers. Sheraton Towers.
Where service is anything you want it to be [Cosmopolitan, November 2016].

Sk MoxkHA MO0AUUTH 3 HABEIEHOTO TPUKIATY, CKOPHCTABIIUCH MOCIYyraMH TOTEII0
Sheraton Towers anpecat oTpuMa€e BUHATKOBE CTABJICHHS i 0OCITyTrOBYBaHHSI.

4. LlinHicTh “BiINOYMHOK”, 110 € OJHIEI0 3 XHUTTEBUX MOTPeO JIOAWHHU, YMOBOIO Ii
HOPMAaJIBHOTO 1CHYBaHHSI.

HeoOxinHiCTh BIAMOYMHKY 3aXHINAE JIIOJUHY BiJ TEPEBTOMH, CBOEYAaCHHUN 1 TapHHUU
BIIMOYMHOK 3a0e3medye 370pOB’S, TUM CaMHUM € HEOOXITHUM €JEMEHTOM IS MiATPUMAaHHS
IMOBHOI{IHHOTO >KUTTSL.

ATenmoyn 10 IIHHOCTI “BIATIOYMHOK’, aBTOPH PEKIAMHOI TPOAYKIli MPOIMOHYIOTh
azipecaram:

a) po3cnabiieHHs:

Relax (this Rover helps to service itself). Rest assured? The hydraulic tappets in our K-
series engines are designed to adjust themselves? So they never need servicing [Maxim, April
2012].
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Pexitama aBTOMOOUISI Mapku Rover 3akiiiKae HOTO BIACHUKIB PO3CTAOUTHCS 1 BiIMTOYUTH BiJ|
TypOOT, OB’ I3aHKUX 3 0OCIYrOBYBaHHSM aBTo. J[o ampecaTa JOBOAUTHCS JTyMKa, IO BiAIIOYHHOK IIe
T€, 10 JI03BOJISIE PO3CIA0UTHCS

b) MHp Ta CTIOKIiH:

The welcome is warmer in the Country... A country hospitality. Peace and tranquility of the
place... You 'll find all this and more every time you check in to Country Inns & Suites By Carlson
[Travel and Leisure, December 2011];

c) IIKaBi MOJOPOXKi:

Short breaks to Scandinavia from 59$. Discover a new destination, enjoy cruising there.
Air-conditioned cabin. Restaurants, bars, disco, cinema, entertainment. 100s of ideas in brochure
[Travel and Leisure, December 2011].

5. HinnicTs “ciM’A”, 1m0 HABIIOETHCSA ajapecaTy sIK HAWBHUINE TparHeHHs JroAuHH. [l
IIHHICTh pealli3yeThecsl y PEKJIaMHHUX TEKCTax IUISAXOM BBEACHHS 00pa3y 01aronoiy4yHoi, MaciauBoi
ciM’i. Maninynooun 1iuM 00pa3oM, yKjiaaadi peKJIaMHHUX MTOBIIOMJICHb IIPOMOHYIOTh:

a) JoMalrHio aTMochepy:

Thanks to an improved formula, Purina Tidy Cats Premium Scoop solutions now work
harder to immediately neutralize odors in multiple-cat homes. And they're 99.7% dust free. So it's
easier than ever to keep your home smelling just the way you want it. Keep your home smelling
like home [Family Circle, June 2011];

b) MIPUEMHE TIPOBEICHHS Yacy y CIMEHHOMY KOJIi.

Brach's has bagfuls of delicious ways to make family time even more fun. Life's little
celebrations [Family Circle, June 2011];

Coca-Cola. Open happiness. Make family night fun [Good Housekeeping, October 2016];

c) ciMeliHi Tpare3u:

Having a real family dinner isn't impossible. You just need a little help. “With our busy
schedules, the only way we can share dinner as a family is if everyone pitches in. Stouffer's [Family
Circle, February 2011].

6. LinnicTh“‘nparHeHHsi 10 HOBOro”, mo 0a3yeThCs Ha TICUXOJIOTIYHINA BIACTUBOCTI
JIOAMHYU Y TIParHeHHi O 40roch HOBOTO. L{s IIHHICTH peani3yeThbes y PeKIaMHHUX TMOBIJOMIICHHSX
[UISTXOM TTOAUICHHS TOBAPY Ta MOCIYT Y TAKOMY BUTIISII:

a) Taxi, 1110 HE ICHYBAJI paHilIe:

Introducing the first. Dig-in-your-purse Manicure.Step-in-your-shoes Pedicure, In only 5
minutes... Really!! Natura Nail Gel Perfect [Cosmopolitan, November, 2011];

b) Takl, 110 3a3HaJIM BIOCKOHAIECHHS:

Brilliance is performance and style. Everlasting Impression. All-new Sportage. Kia [The
Economist, November, 2010].

Taxmuxa mpancaxyenmyayii 3a6e3neuye GopMyBaHHs TO3UTHBHOTO €MOIIMHOTO HACTPOIO,
HiOM mepen0avae nmepeHeceHHs akIeHTY 3 MPUA0aHHS TOBapy (IOCIYTH) Ha OTPUMAHHS MMPUEMHUX
eMoliii, BiguyTTiB. TOOTO, MaHINMymMIOIOYM EMOLIHHMM CTaHOM ajpecara, Horo OaXaHHSAM
MepeKMBATH MO3UTUBHI €MOIIi1, aIpeCcCaHT 3aMiHIO€ OaKaHHs BOJIOJIITA TOBAPOM UM KOPHUCTYBATHCS
MOCTYrOl0 Ha TMEpPeXMBAHHS IMPUEMHOIO JOCBiYy, IO HAa MOBJICHHEBOMY pIBHI IE€peNaEThbCs
B)XKMBAHHSIM €MOIIIMHO 3a0apBJICHOI JIEKCMKA Ta PI3HOMAHITHUX CTHJIICTUYHUX TPHUAOMIB
[PagueHko].

Cnin maTé Ha yBasi, IO y PUTOPHIN SIK HAyIll IIed BIUIMB HA3WBAIOTh nNA)OCHUM,
MOB’SI3YIOYM 3 HUM YC€ T€, IMiJ BIUIMBOM YOTO JIFOJMHA 3MIHIOE CBO€E DIIIEHHS, 3 YUM IIOB’s3aHi
MOYYTTSI 3aJI0BOJICHHS a00 HE3aJ0BOJICHHS, 30KpeMa THIB, CTPaKJaHHS, CTpax Ta iM MOIOHI 1
npotunexHi nouyrrs [Maprtuniok 2009, c. 161]. YV TakoMy po3yMiHHI eMoliiiHe ‘“‘3apakeHHS
aJpecara y aHTJIWCHKOBHOMY pEKJIaMHOMY TIOBIJOMJICHHI TOCTa€ SK 30y/UKEHHS eMoIlli abo
MPUCTPACTi, Ha 6a31 YOTO 1 3AIMCHIOETHCS MAHITYJISIIS.

AHTTIACBKOMOBHUHM PEKJIAMHHEN JHCKYpPC XapaKTEPU3YEThCS BHCOKOK EMOIIIHHICTIO,
CTBOPIOIOYM MO3UTHBHI SICKpaBi 00pa3y, sSKi CTUMYJIIOIOTh €MOLiITHO-acoIiaTUBHI peakuii aapecara,
e —
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3MIACHIOIOTh MaHIMYJASTHBHUNA BIUIMB Ha eMOLIWHY cdepy cBimomocTi azapecara. Jlexcuuni
ONWHMIN, IO II03HAYAIOTh €MOILII € acoIlaTUBHO-€MOTHBHHUMHU, OCKUIBKM BOHHM acOL[laTHBHO
BiJICHJTAIOTh CB1JIOMICTh KOMYHIKAHTIB J10 cpepr €MOIIiid.

3acTocyBaHHsI TaKTHKH TpaHCAKIEHTYyaIlii 3abe3nedye popMyBaHHs €MOIIHHOTO HACTPOIO,
nependadae Mo npuadaHHs ToBapy Oyie 3M1HCHEHO NUISIXOM CTUMYTIOBAHHS MMO3UTUBHUX E€MOIIIH 1
BimuyTTiB. TOOTO, MaHIMy/TIOIOYM EMOIIIMHUM CTaHOM ajpecara, aJpecaHT ‘“‘3aMiHIoe” OakKaHHS
BOJIOAITH TOBApOM YW KOPHCTYBATHUCS MOCIYrol Ha BiMYyTTS ab0 MEpEeKUBAHHS MPUEMHUX
BimuyTTiB. Kopmyc ¢akTH4HOTO MaTepialy JOBOJIUTD, 110 HAWYACTIIIE TPAHCAKIICHTYAITis 3 KYITiBII
TOBapy YM KOPUCTYBAHHS MOCIYTOI0 MIEPEHOCUTHCS Ha TaKi MOYYTTS 1 eMoii, sK:

— BIIYYTTSI 3aTOBOJICHHSI:

For the ultimate pleasure, bet on Red! It’s Rich, it’s Red, it’s Non-Menthol. Newport
cigarettes [Car and Driver, April 2012].

VY pexnami nurapok Newport cigarettes Bif anpecaTa, Mo-TepIle, IPUXOBYEThCS Oyab-siKa
iHopmarllis mpo HEraTMBHUW BIUIMB Ha 370pOB’S BiJ MajliHHS, a MO-APyre, 30BCIM BIACYTHI
JIEKCUYHI OJUHUII 13 CEMaHTUKOIO 3aKJIHMKY 10 iX mpualOaHHs. AJKe, aJpecaHT cBiioMo (okycye
yBary ajJpecara Ha MPUEMHUX BIIUYTTAX, MAHIIYJIIOOYN HOTO Oa)KaHHSAM OTPUMATHU 1X TPHUI0aBIITH
pEKJIaMOBaHU TOBAp.

— BITYYTTS PaJOCTi:

Take them for a joyride! Bring back a sheer fun of running. Our Action/Reaction
technology reduces impact, returns energy and propels you forward for a smooth, powerful run.
Buckle up. Newton running [Runners World, May 2012];

— 3a0€31eUeHHs CIIOKOIO:

Worry-free! Sun Protection in a sun-sational range of style (Good Housekeeping, February,
2016);

Enjoy the sun without a worry! [Good Housekeeping, August 2012].

VY pekiiaMi OKyJsIpiB Ta KpeMy Bij COHIIS 70 aJipecaTa JOBOJIUTHCS AyMKa Ipo Te, IO BiH HE
Oyzie XBUITIOBAaTHUCS, TPUI0ABIIHN 11i TOBApH, TOOTO Oy/Ie 3HAXOIUTHCS y CIIOKIITHOMY CTaHi.

— HagaHHSA KoMpopTy:

Life’s a journey make it a comfortable one. Ricker antistress: footwear brand [GQ,
November, 2011].

VY HaBeleHOMY pEKJIaMHOMY TEKCTi (DOKYC yBarum ajpecara IMEepeHECeHHH Ha BIAUYTTS
KoMQoOpTy, K€ HaJa€ HOCIHHS B3YTTS, a HE Ha Woro mpuadaHHs. CrpuitMaround Take peKIaMHe
MOBIOMJICHHSI, MIANAJAI0YH I MaHIMyIATABHUNA BIUIMB, ajpecaT 3a0yBae Mpo Te, IO HOMY
MOTPIOHO BUTpAYATH TPOIII, & 30CEPEIHIKYETHCS HA TPUEMHUX BIAIYTTSX.

— HaJlaHHA JONOMOTH (B A1NOBIH cdepi, chepi 310poB’s):

Midland’s business start-up pack... includes a 30 minute video... There's also a software
package for your PC which helps you work out forecasts and projections. The business start-up
pack is Just one of Midland's bright ideas to help business customers (The Economist, October,
2010);

16 hours of pain relief. Can your patch say that? Thermal Care [Ladies Home Journal,
February, 2012];

— BIJICYTHICTh TIEPEIIKO/I;

When we designed our traditional Heritage windows, we left out some traditional features.
No cold spots. Less noise intrusion. No flaking paintwork. No draughts. No rotting timber. No
sticking cords. No rattles | Better Homes and Gardens, June 2011].

Taxkmuxa macKysanHs ABISE TONATAE y CTBOPSHHI Takoi MO3HINIT aJipecaHTa B PEKIaMHOMY
MOBIIOMJICHHI, IO Ja€ HOMy 3MOT'Y BiJirpaBaTé pi3Hi poJii 3 METOIO MEPEBEACHHS CIIIKYBAaHHS 3
aZpecaTtoM y IUIOMIMHY OcoOMcTOi KOoMyHikarii. [l TakThka crupaeTrhcs Ha iCHYHOYE Y MacoBii
CBIZIOMOCTI YSIBIEHHSI NPO MAacKy SK MEPEBTIICHHA Yy MepcoHax. [IOHATTA pekiaMHOI MacKu
OB’ I3y€ThCs 3 (PEHOMEHOM MOBHOI MAacKd K 3ac00y MEpPEeTBOPEHHS Ha 1HITY MOBHY OCOOHCTICTH
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Tum camMuM MacKyBaHHS, sKe oOupae “aBTOp”, [O3BOJSE HE TIABKH IPHUXOBATH
KOJIEKTHBHICTh CTBOPEHHS PEKJIAMHOTO IOBIJIOMJICHHS 1 HMOTO CIpaBXKHI IIT, a W 31HCHIOBATH
MPUXOBAaHUI BIUIUB IIJISIXOM ITPOTPaBaHHs PI3HUX POJIEH, 10 Peai3yloThCs K JIHIBaTbHUMH, TaK 1
MapaTiHrBAIBHUMHU 3aco0aMu. JlopeuHo 3a3HayuTH, 10 NPaBWIBLHO oOpaHa MO3HWINS aBTOpa €
3allOPYKOI0 CTBOPEHHS MO3UTHUBHOTO IMIZKYy pPEKJIaMOBAaHOTO TOBapy, 1100 BiH TOCiAaB y
CBIIOMOCT1 ajpecaTa TiHE MicCIle, sSK€ BIIPI3HATAME HOTO BiJl TOBapiB-KOHKYPEHTIB. byio
BHOKPEMIICHO TMMO3HIIii, SIKi HaliyacTime oOoupae aapecaHT:

— ponvb HacmaeHuxa, SKa ‘“‘BUMarae”’ Bij ‘“‘aBTopa IOBIIOMJIEHHS OpaTh Ha cebe poJib
npodecioHasna i BUCTYNATH Yy SIKOCTI BIIOMHUX EKCIEPTIB, sIKi TAPaHTYIOTh IMO3UTHUBHHUNA pe3yIbTaT
BiJl BUKOPHCTAHHS TOBapy:

“After studying many patients with acne conditions, I know how important it is for a product
to help heal current blemishes while working to prevent future breakouts. The real secret is
prevention. Using these products today will eliminate your breakouts of tomorrow”. — Dr. Dennis
Gross [Esquire, December 2012].

Jirouoro ocoboro pexiamu € sikap (Dr. Dennis Gross), skuii Big BiacHoro iMeHi (I know) 13
BJIACHOTO J0CBinY (after studying many patients) IEpEKOHYE Y KOPUCTI TPOTYKTY.

— pOJib ChiBPO3MOBHUKA, 3TIAHO 3 SKOK aBTOP MOJIISE IHTEPECH ajpecara 1 BCTAHOBIIOE
aTMocdepy HEBUMYIIIEHOTO CIUIKYBaHHS, 3BEPTAIOUNCh 10 HHOTO0 0COOMCTO. Taka poJib aapecanTa
nependavae 3BepHEHHS HIOM 10 KOXKHOTO ajJpecarta, Mpu IbOMY aKIeHTYETbCS yBara Ha TOMY, IO
XBUJTIOE aJjpecara HalOuIbIe, 30KpeMa IUISIXOM BBEICHHS KOHKPETHOT TPOOIeMH.

VY TakuxX TOBIJOMJICHHSX 3a3BHYail BHUKOPHCTOBYETHCS ICHKTHYHHUM €JIEMEHT you s
CTBOPEHHS 1110311 HEBUMYIIIEHOTO J11aJIOTy:

“Don’t go out after dark”. Are you living life without boundaries? Staying at home is no
way to experience the world, which is why HSBC Premier offers essential emergency help. Lose
your wallet in another country and we’ll get emergency cash to you as well as cancel and replace
your card. And wherever in the world you are, you can call for help. HSBC. The world’s local
bank. [Newsweek, November 2012].

Sk MU MOKEMO CTIOCTepiraT 3 HaBeJIEHOTO MPUKIIaia, pekiama 6anky HSBC moYnHaeThCs
13 3aKJIMKy 1 PUTOPUYHOTO MUTAHHA, IO OJApa3y CTBOPIOE BIMUYTTS IPYKHBOTO [iaJlory Ta
ocobucroro cmisikyBaHHs. [IpoTe, mgani HaBOASATHCSA MPUKIAAA TPOOIEM, SIKI MOXKYTh CTaTHCS 3
JTIOJUHOIO TiJ Yac TOIOpPOKeW, a 3roJoM crocobu momomoru. baraTopazoBe BHKOPUCTAHHS
3aiiMEHHUKA You TIPOTIATOM YChOTO TEKCTY BUKOHYE KOHTAaKTOTBIPHY (YHKIIIO Ta IHTHMI3YE
KOMYHIKaTUBHUI MPOCTIp.

— ponb nopaonuka, siKa TOJSArae y HaJaHHI JPYXHbOI mopaau. AJpecaHT y BHUIJISAIL
IpYXHBOI TIOpagyl HAMAara€rbcsi THUM CaMUM JOHECTH JIO ajJpecara CBOI JIyMKY BiJIHOCHO
NpUAOaHHS TIPEAMETY pEKJIaMyBaHHS, IMIUIIIATHO BKa3ye Ha TMepeBaru, IMO3UTHBHI SIKOCTI,
XapaKTePUCTHKU:

Money says, “Don’t worry about tomorrow today’s payday.” Let’s sort money out. We’re
committed to help you as good about your money at the end of the month as you do on payday.
There are hundreds more money, saving idea in our “Let’s sort money out book”. It’s a practical
and impartial guide that helps you to put money in its place and enjoy real peace of mind. [Smart
Money, January 2012].

3acobamu pearizallii TAKTUKM MaKCyBaHHS €, SIK TPABUJIO, BXXUBAHHS CIOBOCIIONYYEHb 200
CUHTAaKCHUYMX KOHCTPYKIIIH, XapaKTepHHUX JUIsi po3MOBHOTO MoBJIeHHs (Charge’em up), mpsamoi
MoBu (Money says, “Don’t worry about tomorrow today’s payday”), AekceM Ha IO3HAYCHHS
BiAmoBimHUX mpodeciit (doctor, engineer) Ta AEMKTUYHUX €JIEMEHTIB, IEPEBAKHO 3a JOTIOMOTOI0
0Cc000BHUX Ta MPUCBIHHUX 3aliMEHHUKIB (I, we, my, our)

BucHOBKHM Ta mepcneKTHBM AocigxkeHHs. OTXe, cTpaTerii MaHIMYJISTUBHOTO BIUIUBY
0a3yeTbcs Ha 3/1MCHEHHI NMPUXOBAHOTO BIUIMBY Ha eMoUidHy cdepy aapecata. TakTuku, IO
peani3yloTh IO CTpaTeriio, 3ajlydalo4yd Pi3HOMAaHITHI MOBHI 3acO0H, amlelioloTh 0 IIHHOCTEH
azpecata 3 METOI CTBOPEHHS MPUEMHOTO BiTYYTTS, OTPUMAHHS HACOJOIW BiJ TNPUIOAHHS
e —
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PEKIaMOBAHOTO TOBapy 4YHM TMOCHYTH. lIepCreKTHBHUM BBa)XkKaeMO aHali3 apryMEHTaTUBHOI,
CYIreCTUBHOI Ta  MAHINYISATUBHOI  CTpaTrerii Ta TaKTUK MOBJICHHEBOTO  BIUIUBY B
aHTT1ChKOMOBHOMY PEKJIAMHOMY JHCKYPCI.
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